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Gender equity is not incorporated 
in the theory of change.
RESULTS
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In 2014 High Level Panel Experts (HLPE) provided a food
system framework that addresses nutrition and health
outcomes through different components. It visualizes
how the core concepts of the framework: food
environment and consumer behavior interact and
influence diets and thus health outcomes. (HLPE, 2017).
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Impact increased diet quality of young women, children and vulnerable populations
Assumptions:
• Practices are effective and sustained
Assumptions:
• Practices are feasible to adopt (easy i.e. available, 
affordable & convenient)
• Consumers see it as rewarding and are supported and 
reminded by their environment to make healthier food 
choices.
• Consumer has decision making power to adopt the 
innovation.
Assumptions:
• Healthier food choices are seen as desirable and seen as 
a means to avoid negative  health consequences.
• Consumer understands how the innovation could help 
them make a healthier choice.
Assumptions:
• Communication plan about the innovation is designed 
and targets consumers who can benefit from the 
innovation.
• Communication reaches the consumers hose diets can be 
improved from the innovation, especially mothers and 
children.
Practice changes: Consumer use the innovation to make 
healthier food choices
Capacity changes: Consumers have the capacity to use the 
innovation.
Reach/reaction: Consumers, both men and women, hear 
about the innovation that could improve their diet.
Output:
Effective food system innovations address key dietary gaps identified for specific contexts. 
Impact: Increased availability and accessibility of nutritious 
food and food products.
Practice changes: Farmers produce nutritious 
foods; chain agents adopt recommended 
innovations
Capacity changes: Farmers/chain agents have 
increased capacity to adopt the innovation
Reach/reaction: Farmers/chain agents learn about 
the innovation
Assumptions:
• Practices are effective and sustained
Assumptions:
• Farmers/chain actors think the benefits of adoption outweigh 
the risks.
• Private sector is willing to embed innovations as business 
practices.
• No large changes to the environment (business/policy) affect 
profitability or productivity of the innovation.
Assumptions:
• Farmers and chain actors have the resources to try the identified 
opportunities.
• Farmers and chain actors can see the innovation potentially 
benefits them.
• The innovation is relevant for the specific context.
Assumptions:
• Relevant and interested farmers/chain agents can be identified.
• The correct channels are identified used to reach the 
farmers/chain agents.
Gender is a key issue to consider in the context of food
systems that can easily be overlooked but that may play
a key role in understanding how food systems can
deliver healthy diets and address the triple burden of
malnutrition.
 
• Most of the research has been made around consumers in
Asia and around producers in Africa, and very few in Latin
America.
• Most studies focus on rural areas, not urban or peri-urban
areas.
• Many studies do not have a comparative group. They focus
on women without comparing to men or to different
groups of women.
The pathway in the left side
focuses on production and
supply chain actors.
The pathway in the
right side focuses on
consumers.
• Most research conducted in Africa.
• Availability (production)
• Gender division of labor and decision-making related to
production activities:
• Men tend to make decisions related to cash crops.
• Women tend to make decisions related to subsistence crops.
• Prices
• Vendor and product properties
• Marketing and regulations
• A few studies focused on women’s involvement in marketing
decisions; but no clear patterns – in some contexts women
involved in marketing and in others it’s primarily a man’s
responsibility.
• Most research conducted in Asia.
• Accessibility: Women are often less mobile than men for a
variety of reasons (childcare responsibilities, threat of violence,
etc.) and thus have less access to markets.
• Affordability: Female and male consumers do not have equal
food purchase power; related to women’s economic
empowerment and gender wage/income gaps.
• Convenience: Women are typically identified as primary care
givers, and often face heavier time burdens; thus healthy,
affordable convenience foods are needed.
• Desirability: While cultural norms often dictate food preferences,
power relations within households often dictate how food is
allocated (i.e. who is served first, who is favored in terms of
quantity and desirable portions). Women, when preparing food,
often consider preferences of other household members.
The ANH-FEWG food environment conceptual 
framework (Turner et al., 2017)
Conceptual framework of food systems 
for diet and nutrition (HLPE, 2017)
Theory of Change for Cluster of Activity 2: Food Systems Innovation for Flagship 1 of A4NH research program (IFPRI, 2018) 
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